Susan G. Komen for the Cure

 Relationship Proposal Form

Thank you for considering Susan G. Komen for the Cure to be the beneficiary of your revenue generating efforts and ideas! Please take a moment to complete this form so that we may give your proposal the consideration it deserves.

We work hard to create corporate and 3rd party relationships that are mutually beneficial thus the more we know about your plans the more thorough the consideration by the Review Committee.

Please complete both pages and return this form to: 
Attn: Relationship Proposal, 5295 Greenwich Rd, Suite 105, Virginia Beach, VA 23462
 Fax: 757-493-7619
Email: development@komentidewater.org

STEP 1: Tell us about you and/or your organization

	Sponsoring organization’s name:

	

	Nature of the business:

	

	Contact name:

	

	Address, City, State, Zip:

	

	Phone:

	

	Best time to call:

	

	Email:

	

	Website:

	

	Name that will appear on proceeds check**: 
	


**Include the event name, as it appears on the Letter of Agreement, on the memo line of the check
STEP 2: Tell us how money will be raised for Susan G. Komen for the Cure

	Name of revenue generation  idea, event, program: 

	

	How will the funds be raised:
 (sales, pledges, etc):
	

	Date/location of fundraising activities:
	

	National or local focus:
	

	Duration of fundraising activities:

	

	How much money do you expect to raise?
  
	$

	Anticipated net proceeds to Komen: 

	$

	Portion of the donation coming to Komen Tidewater:

Example: $5 of every ticket sold, 10% of proceeds, etc. 
	

	Approximate date after event that check will be mailed:
	



STEP 3: Tell us about the proposal elements and logistics

Attach a separate sheet if necessary.

1. Describe how you plan to raise the funds? Please also list any sponsors or underwriters.

2. Budget Information:  (Please attach details)

Projected Number of Participants: 


Projected Income:



Projected Expenses:



Projected Donation:




* Minimum Guarantee:

*Minimum Guarantee of less than $1,500

1.)  Use of the organization name in promotional materials – “Tidewater Affiliate of Susan G. Komen for the Cure®”

2.)  Post on the Komen Tidewater Web site (www.komentidewater.org) – calendar listing

3.)  Inclusion in the monthly Newsletter – calendar listing one (1) month prior to event date

*Minimum Guarantee of $1,500 or more grants the following marketing opportunities:
1.)  Limited use of Komen Tidewater logo
2.)  Facebook post promoting the event
3.)  Inclusion in monthly Newsletter – Spotlight section and calendar listing one (1) month prior to event date
4.)  Post on Komen Tidewater Web site (www.komentidewater.org) – calendar listing


*Minimum Guarantee of $3,500 or more grants the following marketing opportunities:
1.)  Use of Komen Tidewater logo
2.)  Facebook post promoting the event
3.)  Inclusion in monthly Newsletter – Spotlight section and calendar listing one (1) month prior to event date
4.)  Posts on Komen Tidewater Web site (www.komentidewater.org) – calendar listing and homepage (space available)


3. Calendar Listing: In order to post your event the calendar page of our website, you will need to provide a short blurb of 125 words or less.  Please include links if appropriate.  Komen Tidewater reserves the right to edit listings. 

4. Publicity/Promotion: Please list all areas, i.e. brochures, radio, print ads, television, etc. you have planned.

5. Insurance: Copies of necessary insurance with both Susan G. Komen for the Cure® and Tidewater Affiliate of Susan G. Komen for the Cure® listed as additional insured should be submitted to Komen Tidewater 30 days prior to the event. 


Company:



Type:


Please note:  If you are planning a sporting event, a copy of the participant waiver must be submitted 30 days prior to event.  Waiver provided with Letter of Agreement upon approval of event.

6. What are the costs associated with this idea? Will Komen be responsible for the expenses? Do you envision requesting financial assistance from Komen?

7. Have you ever coordinated or been involved in a project like this before? If so, please describe.

8. Will other charitable organizations benefit from this event?  If so, please name and describe extent to which they will benefit.

9. Assistance needed from Komen Tidewater:



10. Would you like Komen to provide educational materials for your event?


 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No


11. Would you like a Komen Representative to attend or assist with your event?

 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No

Please note: Due to budget constraints, our policy states that Komen Tidewater representatives attending an event are not liable for purchasing tickets to the event. 

Applicant has read the attached Guidelines for Charitable Special Events, Benefits or Promotions and agrees to abide by them.  The Tidewater Affiliate of Susan G. Komen for the Cure (Komen Tidewater) is not liable to any party or vendor for any fees, costs, or payments of any kind, and applicant agrees to indemnify and hold harmless Komen Tidewater against any claims by third parties or vendors for such fees, costs, or payments incurred pursuant to this agreement.

STEP 4: Review, sign and return your proposal
FAX to: 757-493-7619 or EMAIL: development@komentidewater.org 
5295 Greenwich Rd, Suite 105, Virginia Beach, VA 23462
Signature: ___________________________________________
Date: ______________

Printed Name: ________________________________________


Contact information: email: ______________________________
Phone: _____________

A Letter of Agreement will be forthcoming to you upon review and approval of the application.

Thank you for thinking of Susan G. Komen for the Cure and our promise!
Komen Information You Need to Know�


Komen does not endorse products or services of any kind.�


Because of IRS regulations, Komen is unable to assist with promotion or advertising of your company, event or product.�


Use of the Komen logo requires a legal contract. That process can take up to 2 months.�


Relationship proposals are reviewed by the Relationship Review Committee. This committee meets once a month.�


If your proposal is approved by this committee a Komen representative will contact you for more information.


�Disclosure �For the protection of the consumer, the Better Business Bureau requires that the antici�pated amount or percentage of the proceeds from sales to benefit a charity be posted at the point of purchase (i.e. $1 or 5 % of each purchase or ticket benefits X  charity).�


Using the Komen name or logo�Komen’s logo is trademarked, and any use without express written permission is illegal. Use this form to request permission.�


Our Promise�The Susan G. Komen for the Cure promise: to save lives and end breast cancer forever by empowering people, ensuring quality care for all and energizing science to find the cures. 











